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VisitNorwich Marketing Opportunities Menu 2009-2010 

VisitNorwich conducts a range of marketing activities to raise awareness of the Norwich area as a visitor destination. These opportunities provide members of VisitNorwich with channels to reach the national and international marketplace. In order to discharge our duty of care to visitors and comply with VisitBritain and Enjoy England criteria, VisitNorwich only promotes accommodation providers that are inspected and graded to national standards or are subject to a direct agreement with VisitBritain or other inspecting organisations. Along with marketing activities included as member benefits, VisitNorwich offers a broad range of specific activities that businesses can choose to buy into. These include: -

Core Campaigns (fully integrated to include print, web & pr) 

· Eating Out campaign featuring the Eating Out Guide (July 09, 80,000 print run including insert into the Norfolk Magazine)

· Destination sales guide and accommodation brochure - Norwich, Norfolk Broads & Countryside 2010 (Autumn/Winter, 75,000 print run with national advertising campaign)

· The official Norwich Visitor & Shopping Map (400,000 print run, Feb 2010)

· Enjoy the Broads 2010 (campaign with high profile piece of print, 175,000 print run, 
Feb 2010)
Short break promotions targeting the London market 

· NEW - London Underground ‘tube’ advertising with East of England Tourism and National Express East Anglia (Autumn 09)

· Let’s Go with East of England and National Express East Anglia – fulfil leads with your brochure in 2009 or become a partner in 2010

Groups (separate group travel marketing opportunities document available)
· Advertising/editorial in Norwich features in the key travel trade journals (ongoing) 
· 2nd edition Coach parking guide (Spring 09)
· Coach operators/group travel organiser fam visit (timing tbd)
· NEW Meet the suppliers/coach operators event tied in with the fam visit
PR Opportunities

· 2nd Independent supplement (8 pages) – Saturday 23rd May 
· Host press trips (ongoing)

· Competitions (ongoing)

· Editorial opportunities for national coverage
· NEW ‘PR Club’ for businesses wanting extensive pr coverage 
Online

· www.visitnorwich.co.uk - listings, banners, text ads, campaign advertising bundles, feature pages, competitions, sponsorship

· Advertising/editorial  in VisitNorwich B2B & B2C ENews

· Advertising in EET’s consumer ENews (35,000 contacts) 
· Web promotions on www.enjoyengland.com 
Overseas marketing

· Host travel trade fam trips

· Outreach to the US market  - promoting Norwich & Norfolk as an undiscovered part of Britain, tapping into pre and post cruise extensions around Harwich
Sponsorship opportunities

· Campaign sponsor of the Eating Out campaign featuring the Eating Out Guide 

· Sponsorship of VisitNorwich member events – Summer networking event (date tbc)
· B2B opportunities – new trade supplier membership for tourism industry suppliers
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